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Origins

● The rise of AI
● Great articles, studies and reports 

that we wanted to draw together
● Questions from prospective clients
● Broadening our credentials
● Confusion about the meaning of 

“digital -first”



A process no longer than it needs to be



White paper: Scope and contents



The evidence

An extensive academic study found that digital-first
reports are cited by ChatGPT three times more
frequently than PDF annual reports.

So the finding is straightforward. If you want an LLM to find your 
company information first hand, it’s best to make the entire report 
available online in HTML format, i.e. go digital-first.

GenAI as a Reader: How ChatGPT & Co. use Annual Reports Authors: Prof Monika Kovarova-Simecek USTP -
University of Applied Sciences St Pölten, Prof Dr.Henning Zülch / Leon Kirschbaum / Konstantin Klamme - HHL Leipzig 
Graduate School of Management, Dr. Eloy Barrantes / Alexandra Horváthová / Christine Schilling - nexxar, February 
2026.

https://digital-investor-relations.com/_assets/downloads/DIR_GenAI-as-Reader.pdf?h=E0wP6LL9
https://digital-investor-relations.com/_assets/downloads/DIR_GenAI-as-Reader.pdf?h=E0wP6LL9


Investors

What
investors 
need
In the investment community, competition is 
fierce and using AI is a way to outperform the 
market.  When new digital information or 
technology arrives, investors are quick to respond 
and use it.



Tagging

How tagging
helps

Tagging, whether it be using XBRL, JSON-LD or 
other SEO tools, is how AI finds relevant data 
that matches the search request.
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